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Abstract: Today’s companies operate under a rapidly changing
environment. A company’s survival and growth in such challenging
environment depend among other things on its capacity to produce and
market genuinely innovative products that satisfy both the levels of quality
and price expected by its target market. Nowadays, economic, social and
technological changes bring forth an oppressive and pressing competitive
environment. This competitive environment forces companies to
manufacture high-quality and low-cost products in the short run to meet
customers’ requirements. For the mentioned purpose, the companies derive
benefit from numerous cost management techniques. One and important of
these cost management techniques is ‘“target costing methodology” In this
study had examined target costing method which is one of cost reduction
techniques expanding more and more its used. Furthermore definition of
target costing, process, characteristics was determined and target costing
was compared with traditional costing.
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Hedef Maliyet

Ozet: Giinimiiz isletmeleri hizla degisen bir g¢evrede faaliyetlerini
sdrdiirmektedir. Bir isletmenin béylesi bir cevrede varligini sdrdirmesi ve
blyimesi, diger faktérlerin yani sira hedef pazarin bekledigi fiyat ve kalitede
6zglin, yeni drinler Uretme ve pazara sunma kapasitesine baglidir.
Ekonomik ve sosyal degisimlerle gelisen ileri teknoloji her gegen giin artan
rekabet ortamini beraberinde getirmigtir. Bu rekabet ortami isletmeleri kisa
sire igerisinde, yiiksek kaliteli ve dlisiik maliyetli mamul lretimi hedeflerini
en yiiksek diizeyde gerceklestirmek durumunda birakmigtir. Isletmeler bu
hedeflerine  ulasmak icin  bircok maliyet ybnetim tekniklerinden
yararlanmaktadir. Bu tekniklerden biri de stratejik kar ve maliyet planlama
araci olan “Hedef Maliyetleme Ydntemi”dir. Bu ¢alismada, hedef maliyetleme
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